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THE UNIVERSITY OF
NEWCASTLE BY NUMBERS

RANKED

207 students from 114 nations educated

S e s | : and supported by 2,680 full-time
R : egorldy = equivalent staff? R

143,000+

in our global alumni community
based in 134 countries around
the world?

S e = ST 2 T 2 w - = % Vet
. e i = — e = = et g - ~ 3 T e < e

:I‘?JEES; PAR?I;Igig-IIPS = No' 1 -

. . University in Australia for
: ] e . in 32 countries for student exchange :
regional university in Australia! and study abroad programs & Indigenous enrolments*

1QS World University Rankings 2020 2 The University of Newcastle MIS 7.02:2019 3 Salesforce 31:01.19° %4°Departmentiof Education Selected Higher Education Statistics - 2018 Student Data



_ Australian Government

# FOR AUSTRALIANS ~ & FORINTERNATIONAL ¥ NEWS EVENTS ABOUT  CONTACT

Australian Trade and Investment Commission

¢ f | . / Deloitte. Services ~  Industries v  Careers v
Building a sustainable international

education sector Analysis Q) contes
Growth and opportunity in Australian international

tat | FOR AUSTRALIANS | FOR EDUCATION SECTOR educatlon = Submit RFP
Widening the traditional lens

Deloitte Access Economics, in partnership with EduWorld, looks at the scale and scope of the

international education opportunity available to Australia over the next decade. Our Solutions

Contrlbgtlng to the puﬂdlng of a sustainable & Market Informat _
international education sector Package (v X X X = HOE LS

Explore content

Austrade is responsible for the international marketing and promotion of Australian education and training. The Market Information Package (MIP Download the report

i ) X . X market intelligence, opportunities, any Contact us
Through an extensive international network, Austrade is well-positioned to identify quality opportunities and International education is Australia’s largest service export and the nation's

student data to support Australia’s int Eollow us on Terktier
timely market intelligence. Information gathered in-market is disseminated to the Australian education sector to cducation sector fourth largest export overall - after iron ore, coal and natural gas. Looking ow us on Tw
assist providers make informed decisions and develop strategies to develop international relationships and ahead, international education is expected to be among the major beneficiaries

business. A key priority is the development of transnational education opportunities in growth and emerging of the unprecedented economic transformation the global economy Is currently

markets, especially in Asia About the Market Information Pac undergoing, Growth and opportunity
' : in Australian International

Education

Related topics

At the same time, technology is changing the way education is purchased,
Austrade has worked with the international education sector to develop a long-term market development experienced and consumed, and is extending international education markets

roadmap to enable the sustainable growth of the sector into the future. beyond their established geographic and service boundaries. These supply-side Download the report
shifts are potentially just as seismic as the changes in demand.

The Australian Trade Commission {Austrade) engaged Deloitte Access
Economics, in partnership with Eduworld, to develop an independent and
evidence-informed research report that assesses the scale and scope of the
International education opportunity available to Australia over the next decade.

Baad = =

International education Reports For students
data www.austrade.gov.au/Australian/Education/Services/australian-international-
Austrade provides market intelligence, data and January 2020 international student data available Find out about studying in Australia educat|on-2025/g rOWth-and-OppOl’tunlty

analysis, along with interactive data through MIP
Orbis, to empower Australia's international
education and training sector Report on LATAM industry skills training
opportunities released

Austrade report: Vietnam edtech scoping study

Find out more... More reports Visit website

https://www.austrade.gov.au/Australian/Education/education-data




ustralian Government

epartment of Education

2018-19

export income
by state and

territory
WA

$1,998
MILLION

e.d u.c at

RESEARCH
SNAPSHOT

December 2019

International
education is worth
NT $37.6 billion
$126 QLD to the Australian
MILLION <5.384 economy
MILLION
$1,921 MILLION NSW
$13,913
MILLION G
4 ACT
$1,042

MILLION

512_.\5_{z! gLL‘ION TAS

$618 MILLION

Education is the 4th largest
export for Australia

International education supports
nearly 250,000 jobs nationally

China 30% and India 13% were the
largest sources of international
students in 2018

46% of international enrolments in 2018
are in higher education and 28% in
vocational education and training

EXCLUDING MINING

https://internationaleducation.gov.au/research/Research-
Snapshots/Documents/Education%20infographic%20Australia%202018%

E2%80%9319.pdf



Countries

China (excludes SARs and Taiw an)
India

Nepal

Malaysia

Vialnam

Brazi

Korea, Republic of {South)
Indonesia

Fakistan

Thaiand

Rest of the world

Total ($m)

RESEARCH
SNAPSHOT

November 2019

International
education was
worth

$37.6 billion

to the Australian
economy in
2018-19

Education export income ($) by country
% change
from 2017-18
201314 201415 2516 201617 -19 to 201819
4,928 B 9.003 2,
1638 33 316
570
837
1,067
491

6,996 , .
21,258 : .08 37,556

12,975 15,071 B35 21,804
4,788

50

$5.8B

$757M

https://internationaleducation.gov.au/research/Research-
Snapshots/Documents/Export%20Income%202018%E2%80%9319%20Co
untry%20Infographic.pdf



Total and % change Top fields of education 2019

Society and Culture

Management and
Commerce

Food, Hospitality and
Personal Services

Mixed Field
Programmes

Information
Technology
Engineering and
Related
Technologies
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Health

2010 2012 2014 2016 2018 2020 2,500 5,000 7,500

Year Commencements Full Year
Source: Department of Education and Training Source: Department of Education and Training

Filtered by: Nationality Thailand, - Filtered by: Year 2019, Nationality -
Sector All, and State All EdrLoinE Thailand, Sector All, and State All EXPLORE

THAILAND

ENGLISH LANGUAGE FOLLOWED BY BUSINESS

https://www.austrade.gov.au/Australian/Education/Education-Data/mip-

orbis#/studentdata?market



Trends by sector - all Top fields of education 2019

Management and
Commerce

Society and Culture
Food, Hospitality and
Personal Services

Mixed Field
Programmes

Information
Technology
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Broad Field of Education

Engineering and

2010 2012 2014 2018 Related
Technologies
Year

ELICOS Commencements Full Year Creative Arts
— Higher Education Commencements Full Year
— Non-award Commencements Full Year = Schools Commencements Full Year 2,500 5,000 7,500 1...
- \/ET Commencements Full Year Enrolments YTD

Source: Department of Education and Training Source: Department of Education and Training

Filtered by: Nationality Thailand and State All EXPLORE Filtered by: Year 2019, Nationality EXPLORE
Thailand, Sector All, and State All

THAILAND

OVER 7000 ARE STUDYING BUSINESS IN
VOCATIONAL SCHOOLS

https://www.austrade.gov.au/Australian/Education/Education-Data/mip-

orbis#/studentdata?market
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TIMELINE OF AUSTRALIAN
MEASURES

Timeline of coronavirus measures v daily case count

This chart shows the total number of cases reported each day for Australia, with annotations showing national measures introduced to limit the spread of the coronavirus. Measures are
shown starting from the date they're introduced through to ten days later, which is a rough estimate of the time we might expect to see any effect on cases, according to researchers from
the University of Melbourne. Last updated 2020-05-10

Jan23 Feb 02 Feb12 Feb22 Mar 03 Mar 13 Mar 23 Apr 02 Apri12 Apr 22 May 02
Mandatory isolation in hotels for travellers
Expanded testing criteria
Ban on Australians travelling overseas
Pubs / clubs closed, restaurants take-away only
Borders closed to non-citizens and residents
Indoor gatherings limited to 100 persons

Self-isolation for overseas travellers, cruise ships blocked for 30 days
-

450 Outdoor gatherings limited to 500 persorssll gatherings 2 persons only
400 -
350 -
300+
Italy arrivals blocked
250 - o >
200+
1507 South Korean arrivals blocked
.
100 | Iran arrivals blocked
. . *—»r
China arrivals blocked
50+
O T T -
Jan23 Feb 02 Feb12 Feb 22 Mar 03 Mar13 Mar 23 Apr 02 Apri2 Apr22 May 02

Guardian graphic | Source: Guardian Australia, based on a chart by lan Warrington

https://www.theguardian.com/australia-news/datablog/ng-interactive/2020/may/07/coronavirus-cases-australia-numbers-map-how-many-new-today-stats-statistics-graph-hotspots-by-postcode-covid-19-deaths-death-toll



https://www.theguardian.com/australia-news/datablog/ng-interactive/2020/may/07/coronavirus-cases-australia-numbers-map-how-many-new-today-stats-statistics-graph-hotspots-by-postcode-covid-19-deaths-death-toll
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ONLINE
LEARNING FOR
CHINESE
STUDENTS

————————————————————————————————————

UON RESPONSE
TO COVID19

(

\ . >
ONLINE
LEARNING FOR ONLINE HARDSHIP TRANSITION
ALL LEARNING FOR FUND BACK TO FACE
INTERNATIONAL ALL STUDENTS ESTABLISHED TO FACE
STUDENTS
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WHERE ARE WE
AS A SECTOR?

& likely to remain closed for
2020, but we are exploring options

but students
don’t see the value for money

with domestic
students eager to take up opportunities to go overseas



COMMENCE

DON’T LOSE TIME
IS IT SAFE?

WHEN WILL BORDERS
REOPEN?

VALUE?

DEFER

WAIT FOR FACE TO FACE

WILL | FALL BEHIND PEER
GROUP?

WHAT WILL |1 DO INSTEAD?







If starting your studies this academic year meant doing the beginning of your course online, would you be If you were to start your studies online until you're able to travel for face-to-face teaching, do you think this
. s
interested in this? should affect tuition fees?

Undergraduate Postgraduate taught Postgraduate research
Yes MNo M Unsure Undergraduate Postgraduate taught Postgraduate research
While responses are similar across the student groups, we can see that postgraduate research students would be

) ) ) ) . Yes, they should be discounted ENo, they should stay the same HUnsure W Other
slightly less averse to starting their studies online.

If prospective international students were to start their studies online in the upcoming academic year, the majority
believe that tuition fees should be discounted as a result. This overwhelming majority demonstrates that prospective international students clearly see greater financial value in

the on-campus experience.

https://www.qgs.com/how-universities-are-embracing-online-learning-during-the-coronavirus-outbreak/




Deloitte Access Economics

Growth and
opportunity in
Australian

International BIGGEST GROWTH
Education OPPORTUNITY FOR

IS IN BORDERLESS
EDUCATION

Deloitte.
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HIGHER EDUCATION

THINK / CONSULT / VENTURE

RETHINKING HIGHER
EDUCATION WORLDWIDE
/

We are proud to be the creators
of Goal Business Education

Our University partners



E!ﬁ{! EEugTr.g About us

* A group of International Higher Education and Business School experts co-founded by Stephen Healy and
Professor Angus Laing.

* The Founders: In addition to Stephen Healy, Professor Angus Laing current Dean of Lancaster University
Management School and Former Chair and then Council member of the Chartered Association of
Business Schools in the UK.

« Academic and commercial Higher Education Perspectives and mission: A unique combination of
global demand and supply side expertise and perspectives as they relate to business education
worldwide.

« Responding to tfrends and demands: Focused on rethinking the global delivery of world class business
education and venture development.

* Venture Start Up: Raised start up financing and operating the Goal Business Education global network
venture with University of Newcastle Australia as launch validation partner with first market launch in
Bangkok with University of the Thai Chamber of Commerce in 2019.



5!&{! Egggg About me

« Stephen Healy, 25 plus years in UK, US, Australia, China and ASEAN International Higher Education in public,
private and start-up context.

« Started journey in 1994 with Distance Learning unit of the University of London looking at global delivery
partnership and moving provision online.

* 3 yearsin China with British Council as EducationUK Brand Manager.

« 7 yearsliving in Thailand, first as Director Education for British Council Thailand, and as a Founder of a
consultancy company servicing Thai and International University and Government clients.

* 10 Years as one of the founding Directors and Executive Vice President, Group Strategy and Partnerships
for INTO University Partnerships, a UK based company University partnering and global student
recruitment and distribution organisation that created joint venture partnerships with University in the UK,
USA and China. Company now valued in excess of USD$400m in 2018.

 Co-Founded Nurture HE Group in 2017.
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nurture

HIGHER EDUCATION

Student Decision Making for higher education and
infernational student mobility in a COVID 19 world

» General uncertainty and tolerance of current situation to understanding this is the new normal. A big part
of this has been the online switching by universities in Australia and worldwide...panacea or problem?

* Not all students are influenced by the same factors, segmentation is important particularly
between Undergraduate and Postgraduate student expectations and needs.

« Just because it can go online, doesn't mean they want it and certainly not at the same price.



The problem we were
trying to solve back in
2018...as relevant in
hew as the old
“Normal”



The World is going to University in unprecedented numbers
...but they still haven'’t found what they are looking for.

By 2025, UNESCO forecasts the number of students going to University will double, exceeding 285 million worldwide. There is
worldwide evidence that students, parents and employers are increasingly discerning and seek more than a quality education in a
industry worth nearly USD$2 trillion globally and over £25 billion for UK Universities rising to £90 billion for the wider UK economy.

Delivering world class credentials, value and future returns, along with building networks of influence are consistently demanded
and expected by students, parents and employers worldwide.

This is of critical importance in Business Education, where one in four students worldwide undertake their studies. Traditional and
online models have proliferated locally and moved across borders but they are not able to scale and deliver what really matters.
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‘ Status Returns Community
EDUCATION b ——

Nurturing the aspirations of our learners and
University partners by creating a global network
connected by world class business education




THE UNIVERSITY OF

NEWCASTLE

AUSTRALIA

For Thai and International Students: New and leading standards of teaching and learning; new
opportunities for career and entrepreneurial progress; and affordable.

For University of the Thai Chamber of Commerce (UTCC): Build local capacity and quality in an
ambitious and aspiring Thai University to become a national and regional leader. Drive reputational
growth through alignment and delivery to UON and AACSB standards.

For UON: Extend UON's mission, reach and standards and engage with student talent who would
otherwise not be reached as well build new stakeholder relationships with private and public sector.

For Industry: Engage and build confidence in the quality, skills and agility of graduates and
professionals from local University programs.

Australian, Thailand and internationally with the AACSB Business School benchmarks.

oal

BUSINESS
EDUCATION

For leadership in Quality: Ensure compliance and standard setting with national bodies in p



AUSTRALIA

AIM HIGHER. DARE TO BE DIFFERENT.

Two Degrees, One Program, Bangkok, Thailand.

Transfer options to study in Australia available.

-
UTCC I,SM NEWCASTLE study in Thailand  TOP 10 Australian University
N

Our Programs in 2020/21 Academic year:

Undergraduate Programs: Postgraduate Programs:
. Bachelor of Business Administration & . Global MBA =
Bachelor of Business & Masters in Innovation Management and Entrepreneurship €
_ > ENROL NOW
. Bachelor of Accountancy = . Global MBA = FOR 2020/2]
Bachelor of Commerce & Masters in Professional Accounting €
g : ACADEMIC
‘
° . . 1
Duration, fees and scholarships: y § ™~ ';-. YEAR ENTRY!
” - August, October 2020
* Undergraduate study plans over two, three, four years in Bangkok 2 4 * and January 2021
. wh 'y 3 semester starts

e Undergraduate approx USD $32,000 tuition fee for whole degree program in Thailand

e Postgraduate study plans over 18 months, 24 months or 30 months in Bangkok

e Postgraduate approx USD $17,000 tuition fee for whole program

e UTCC and Goal Business Education scholarships available

- ngCﬂ

BUSINESS
EDUCATION

@ von.utcc.ac.th 9 @uonutcc




nurture

HIGHER EDUCATION

COVID-19 has simply amplified the
desire and worries amongst students

«J

Status: If | get an online degree from Australia and don’t go there, what does that
mean<¢ Yes online, but what is the statuse If | study locally, will that help with tfransfer
study optionse Does local studies or other choices offer the same global recognition
and status?

Returns: Is this good value? Will it get me to where | need to be on competition?
Online same price as face to face? What about internships and work experience?

Community: Am | able to get the connections and networks if | can’t go to Australia
to study? If | stay local or regional, can | still get the same connections as if | went to a
major education and economically developed countrye






TOP10
UNIVERSITY IN
AUSTRALIA'°
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In partnership with Goal Business Education and the Int
School of Management, University of Thai Chamber:
(UTCC), our business undergraduate and postgradua
are available at the UTCC Bangkok Campus.

FIND OUT MORE IC-UTCC-AC-TH ICOU RSEI CRICOS Provider 001093 | *QS World University Rankings 2020
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STUDY ANDLIVE _ .. .
IN BANGKOK - "~ 2. 9%
GRADUATE IN
NEWCASTLE
AUSTRALIA



4 YEARS UNDERGRADUATE DEGREE PROGRAMS:

TOTAL TUITION AND

UON Australia
RMIT Vietham

Monash Malaysia

Mahidol University |

UTCC UON (Two Degrees)

UTCC

$33,000

$32,000

$3o ooo .

_— Aﬂ*ﬁ

$18,500 $15,000

ING COST COMPARISON

$7soo $18 000 [
$15,000

815

USDS$S 20,000 40,000 60,000 80,000 100,000 120,000

B UG Fee

B Foundation Wl Living Costs (4 years)

140,000
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Thank You

Dary.milani@newcastle.edu.au

Stephen.hedly@nurturehighered.com

9 von@utcc.ac.th @ von.utcc.ac.th ﬁ @uonutcc utcc ism


mailto:Dary.milani@newcastle.edu.au
mailto:Stephen.healy@nurturehighered.com
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