
Thailand Tourism Recovery Plan After COVID-19



International Travel Ban



Not just Thai travel Thailand, but also EXPATs



Amazing Thailand Refined

REBOOT

REBUILD

REBRAND

REBOUND

REBALANCE

Go Again

Go New Norm

Go Top of Mind

Go High-End

Go Responsible

Go Local

Go Digital

Go Confident

Go Quality Mainstream

Go Sustainability



REBOOT
GO AGAIN

✓ make them travel more and more ex. During weekdays

✓ to develop and promote tourism for local economy.

GO LOCAL



REBUILD
GO NEW NORM

✓ Build sustainable tourism from the root
✓ Help business owner and stakeholders
✓ Increase people’s skills (adapt to new normal)

✓ Build up good information system that enhance “safety”
✓ Build trust among tourists on “safety”
✓ Educate modern marketing (new normal) to business owners

GO DIGITAL



REBRAND
GO TOP OF MIND

✓ Being center of information for tourists
✓ Make Thailand the top choice when it comes to travel decision making

✓ Build up strong “Amazing Thailand” brand
✓ Tourists are happy travelling to Thailand and go back safely

GO CONFIDENT



REBOUND
GO HIGH-END

✓ Focus on niche market ex. Health and Wellness group

✓ Focus on the growing market, especially the higher spending per trip 
group of tourists.

GO QUALITY MAINSTREAM



REBALANCE
GO RESPONSIBLE

✓ Protect natural resources

✓ Don’t rely on one market
✓ Balance between local economy, cultural and society, and natural 

resources

GO SUSTAINABILITY



OVERSEA OFFICES



Amazing Thailand Trivia 
Challenge (TAT-Sydney)



Thailand Week @ Thai Town Sydney 
1,550 people registered / 18,149 reach 



TAT extends TLC to the world through new TVC “Best 
Wishes (Pla-Ta-Pian)”



THAILAND OFFICE



“Bok Rak Meaung Thai”



“Kid Leaw Pai Hai Tueng”





TAT Webinar (During COVID- 19)



TAT Webinar



AMZING THAILAND SAFETY AND 
HEALTH ADMINISTRATION (SHA)









Domestic Tourism
for Expatriate



EXPAT in THAILAND

EU / USA & Others East Asia 

CHINA 27,652

JAPAN 29,630

SOUTH KOREA 5,686

TAIWAN 7,289

ASEAN South Asia
and Oceania

Philippines 19,552

Malaysia 898

India 150,000

Australia         20,000   

UK 89,890

France 4,803

Russia 2,661

USA 7,576

Others 40,077



Consumer Fair “Expat Travel Deal 2020”
@ The Emquartier, September 11-13

- To Attract Expats living in Thailand
- To heal Thailand local economy
- Special promotions from 50 companies such as Thai 

Smile, Thai Air Asia, Thai Golf Association, and many 
other hospitality and tourism stakeholders. 

9,957 attendees in 3 days

THB 7,427,021 package sold  



Diwali Festival 
2020

Project plan







Managed ByIn Partnership with



Format

Three Series Event leading to a grand final in Bangkok in 

December 2020

Australia vs Rest of the World

10 best scores from the Australia Team vs 10 Best scores from Rest 

of the World Team



Khao Yai

October 
30th-31st



Pattaya

November
20th-21st



Grand
Final

Bangkok
December

Bangkok: December 14th

Venue: Thai Country Club

Target players: 100

Golf, presentation and dinner


